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‘The Future of
Sustainable Eating

Discover why plant-based food is more than a trend, it’s a sustainable
solution for our planet and our health. Learn how Scobie & Junor supports
Veganuary and leads innovation in plant-based food.

What is Veganuary and Why It Matters

Every January, millions take part in Veganuary, a global VEGAN UARY

movement encouraging people to try a piant-based iifestyie ,3

(.
for a month. The initiative is about more than just diet, it’s W

about creating a lasting impact on the environment, animal
welfare and human health.

At Scobie & Junor, we’re proud supporters of Veganuary.
We see it as an opportunity to inspire long-term change in To get involved or find out more
how we eat, produce and think about food. information visit

OVER 1,480 NEW PRODUCTS 25.8 MILLION PEOPLE $91 BlLLlON
AND MENU ITEMS WORLDWIDE is the estimated worth of the

were launched for tried vegan during global vegan food industry
Veganuary 2025 globally January 2025 by the year 2027
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Innovation Driving
the Plant-Based  {easaT
Revolution

Vegan food has evolved far beyond
salads and smoothies. Today’s plant-
based innovation is transforming the
food industry, from meat-free deli
slices to dairy-free desserts and ready
meals that rival traditional options.

At Scobie & Junor, we’re proud to

be part of this revolution. Through
continuous investment in research
and development, we’re creating
products that combine taste, texture
and nutrition, proving that sustainable
food can also be delicious.

Our mission is to make vegan eating
accessible for everyone, whether you’re
a NPD manager looking for premium
ingredients or a retailer expanding your
range for your customers.

Over 1,480 NEW products were
launched in 2025 globally.

BEYOND MEAT introduced the game-changing Beyond Steak,
collaborating with Tortilla to launch the Beyond Steak Chimichurri
Burrito. The plant-based special was so popular it completely sold
out!

LIDL launched 28 new plant-based products and saw searched
for plant-based food soar by 96% in January 2025. New items
included everything from meat-free schnitzel to smoked tofu, with
prices as low as £1.09.

BRAKES one of the UK’s biggest foodservice wholesalers,
launched over 35 new products to help customers make the most
of Veganuary.

ALDI launched its biggest ever plant-based range, with new
additions including liquid egg, kimchi koftas and the latest
obsession - ‘frickles’.

WAGAMAMA teamed up with plant-based chef Alfie Steiner to
create the Firecracker Chick’n Ramen dish.

EMIRATES reported a 40% surge in demand for plant-based meals
onboard and across lounges. The airline announced significant
expansion to its vegan menus, including new options for kids.

Supporting Veganuary & Beyond

Our commitment to vegan food doesn’t end in February. For us,
Veganuary is a reminder that sustainability is a year-round responsibility.

We continue to:

* Expand our plant-based range to meet growing demand.

* Collaborate with sustainability organisations to drive awareness
and education.

* Support retailers and businesses in integrating plant-base options into
their menus.

Providing innovation and quality for meat-free products

For more information on our plant-based products, please contact Aly Whithers.
Connect on LinkedIn, or drop Aly an email: alyw@scobie-junor.co.uk
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